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SEO Courses for Beginners 

I. INTRODUCTION TO SEO 

A. DEFINITION AND IMPORTANCE 

B. EVOLUTION OF SEARCH ENGINES 

II. BASICS OF SEO 

A. UNDERSTANDING SEARCH ENGINE ALGORITHMS 

B. KEYWORD RESEARCH AND ANALYSIS 

1. IMPORTANCE OF KEYWORDS 

2. TOOLS FOR KEYWORD RESEARCH 

III. ON-PAGE SEO 

A. META TAGS AND DESCRIPTIONS 

B. URL STRUCTURE OPTIMIZATION 

1. TITLE TAGS 

2. HEADER TAGS (H1, H2, H3) 

3. KEYWORD PLACEMENT IN CONTENT 

4. CONTENT QUALITY 
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5. IMAGE OPTIMIZATION (ALT TEXT, FILE NAMES) 

6. INTERNAL LINKING 

7. PAGE SPEED 

8. MOBILE OPTIMIZATION 

C. CONTENT OPTIMIZATION 

1. QUALITY CONTENT CREATION 

2. MULTIMEDIA INTEGRATION 

IV. OFF-PAGE SEO 

1. NATURAL LINK BUILDING 

2. GUEST POSTING 

3. SOCIAL MEDIA MARKETING 

4. SOCIAL BOOKMARKING 

5. CONTENT MARKETING 

6. FORUM PARTICIPATION 

7. LINK BUILDING STRATEGIES 

V. TECHNICAL SEO 

WEBSITE CRAWLABILITY 
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ROBOTS.TXT 

XML SITEMAP 

 

WEBSITE STRUCTURE 

URL STRUCTURE 

CANONICALIZATION 

REDIRECTS 

PAGE SPEED OPTIMIZATION: 

MINIMIZE HTTP REQUESTS 

ENABLE BROWSER CACHING 

OPTIMIZE IMAGES 

MINIFY CSS, HTML, AND JAVASCRIPT 

CONTENT DELIVERY NETWORK (CDN) 

MOBILE OPTIMIZATION 

RESPONSIVE DESIGN 

GOOGLE'S MOBILE-FRIENDLY TEST 

BREADCRUMB NAVIGATION 
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SCHEMA MARKUP 

 

 

STRUCTURED DATA (SCHEMA.ORG MARKUP) 

SSL CERTIFICATE: 

HTTPS 

SSL CERTIFICATE ISSUES 

SITE SPEED: 

OPTIMIZE SERVER RESPONSE TIME 

LEVERAGE BROWSER CACHING 

IMAGE COMPRESSION 

 

VI. TECHNICAL ERRORS: 

CRAWL ERRORS 

BROKEN LINKS 

 

VII. XML SITEMAPS: 
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UP-TO-DATE XML SITEMAPS 

SUBMISSION TO SEARCH ENGINES 

 

 

VIII. PAGINATION: 

REL=PREV/NEXT TAGS 

CANONICALIZATION FOR PAGINATED CONTENT 

 

IX. INTERNATIONALIZATION: 

HREFLANG TAGS 

TARGET COUNTRY SPECIFICATION 

 

X. STRUCTURED DATA: 

RICH SNIPPETS 

STRUCTURED DATA TESTING TOOL 

 

XI. MONITORING AND ANALYTICS: 

GOOGLE ANALYTICS 



 
 

www.adwenplus.com   info@adwenplus.com 

GOOGLE SEARCH CONSOLE 

A. KEY METRICS FOR SEO SUCCESS 

1. ORGANIC TRAFFIC 

2. CONVERSION RATES 

 

XII. ALGORITHM UPDATES 

A. STAYING INFORMED 

B. ADAPTING TO ALGORITHM CHANGES 

 

XIII. SEO TOOLS AND RESOURCES 

A. ESSENTIAL SEO TOOLS 

B. RECOMMENDED LEARNING RESOURCES 

 

XIV. BUILDING AN SEO STRATEGY 

A. SETTING GOALS 

B. CRAFTING A LONG-TERM SEO PLAN 
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XV. CASE STUDIES 

A. SUCCESSFUL SEO CAMPAIGNS 

B. LEARNING’S FROM FAILED CAMPAIGNS 

 

XVI. INDUSTRY TRENDS IN SEO 

A. CURRENT LANDSCAPE 

B. EMERGING TECHNOLOGIES 

 

XV. SEO ETHICS AND BEST PRACTICES 

A. WHITE HAT VS. BLACK HAT SEO 

B. ENSURING ETHICAL SEO PRACTICES 

 

XVI. SEO CERTIFICATION AND COURSES 

A. CHOOSING THE RIGHT COURSE 

B. BENEFITS OF SEO CERTIFICATION 

 

XVII. INTERVIEW WITH SEO EXPERTS 
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A. INSIGHTS FROM INDUSTRY LEADERS 

B. EXPERT TIPS AND ADVICE 

 

XVIII. FAQS 

 

A. COMMON QUESTIONS ABOUT SEO 

B. PRACTICAL TIPS FOR SEO ENTHUSIASTS 


